
 

 

RCS Retail Summit 2018 unwraps global retail innovations  
 
The RCS Retail Summit 2018, held in Cape Town and Johannesburg this week, unveiled 
technological developments and innovations that are shaking up the retail sector across 
the globe. 
 
With 30 to 50% of retail jobs at risk due to giant technological leaps such as artificial 
intelligence (AI), disruptive tech and the Internet of Things, this summit was hosted by 
The RCS Group (RCS), South Africa’s leading financial services provider in the retail credit 
market, as a value add to their retail partners to assist them in staying ahead of the 
curve in the retail space. 
 
The Summit was held in conjunction with Echangeur, a dynamic technological and 
marketing analysis business unit of BNP Paribas Personal Finance, the largest consumer 
finance business in Europe, which also owns RCS. 
 
The ‘Commerce Reloaded’ and ‘Innovate Service Centric’ presentations made by key 
Echangeur executives made it clear that the technology you’ve seen in science fiction 
movies is now very much a reality. These innovations are changing the way retailers are 
interacting with their customers, with China leading the way. 48% of AI funding is being 
spent in China and 38% in the US, and online retail giants such as Amazon and Alibaba 
are outshining their bricks and mortar counterparts because of it. The two companies 
are expected to own 40% of the world’s retail by 2020 and China is projected to grow its 
GDP by 26% in 2020 simply because of the edge provided by AI.  
 
Retailers are able to embrace the technology to stay up-to-date with consumer trends, 
while saving their customers and themselves time and money. Technological advances 
such as facial recognition software; apps that eliminate the need to queue and pay for 
goods; virtual reality shopping experiences that allow you to virtually browse stores in 
other countries; dynamic pricing based on the freshness of a product; and personal 
virtual shopping assistants are significantly enhancing and streamlining customer 
shopping experiences.  
 
In addition, voice assistants like Amazon Echo and Alexa are set to become the 
dominant customer interface within the next three years, and improvements made by 



 

 

Amazon and Alibaba are enabling warehouses to be built in the sky – to shorten delivery 
times and reduce delivery costs – and allowing your fridge to assess your physique and 
recommend regimes to reduce weight or improve health. 
 
RCS, a passionate supporter of digital innovation, was proud to bring these insights to its 
retail shopping network partners, including Massmart, Edcon, Pick n Pay and Sanlam. 
 
“Our annual retail summits provide our retail partners with snapshots of what’s current, 
what’s trending and what to expect in the future,” said Regan Adams, Chief Executive 
Officer (CEO) for the RCS Group. “While many of these technological advances are 
intimidating, we believe that exposing our partners to global best practice and advances 
in the retail sector allows them to align themselves to the changes they need to make to 
both their physical and technological infrastructures in order to remain competitive and 
profitable.” 
 
Many of the technologies referred to in the presentations were showcased in the Tech 
Village. Innovative solutions included those that enable a new way of consuming 
without commuting; personalised customer interfaces based on purchasing habits; and 
on-the-go payment options to streamline transactions. For further insights and in-depth 
case studies please go to www.echangeur.fr 
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Notes to editors 
 
Global innovations in the Tech Village: 
 
1. A new way of consuming without commuting: 

 Walk in and shop in a virtual store with JYC 

 See how furniture fits before you buy with iStage 

 Analyse ad campaigns in real time with ADMO.TV 
 
2. Personalized customer interfaces based on purchasing habits: 

 Syte: the Shazam of the clothing world – find out where to buy those jeans that 
your favourite celebrity looks so good in 

 Personalise loyalty cards in the physical world with Retency 

 Monitor and master your merchandising with Qopius  

 Pop’n Link provides temporary in-store apps without customers having to share 
personal data 

 Just Now creates promotions in store to clear stock that’s close to its sell-by 
date, and alerts customers in the vicinity  

 
3. On-the-go payment options that streamline transactions: 

 So’yooz uses AI to help customers make a choice 

 Ownest is a blockchain solution that efficiently transfers ownership in supply 
chains 

 Queuing is officially over with Mishi Pay  

 L’Arrondi enables donations in day-to-day transactions 
 
Attendees were also able to interact with two South African technologies, Got Bot and 2 
Way Systems – both of which are used by RCS – in the Tech Village: 

 Got Bot handles 90% of the enquiries that RCS’s call centre receives without any 
human intervention, reducing average response time from four minutes to 43 
seconds.  

 2 Way Systems develops apps for workforce management, credit applications, 
new client acquisitions and events, removing all need for manual processing, 
resulting in streamlined, more efficient procedures and cost savings. 

http://www.jyc.io/
http://www.istaging.com/
http://www.admo.tv/
http://www.syte.ai/
http://www.retency.com/
http://www.qopius.com/
http://www.popandlink.com/
http://www.justnow.co/
http://www.soyooz.com/
http://www.ownest.io/
http://www.mishipay.com/
http://www.microdon.org/
http://www.gotbot.co.za/
http://www.2waysystems.com/

